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TRACKING LINE SUMMARY

TRACKING LINES

DEALERSHIP CRISP

ENTERPRISE REPORTING

LEARN MORE
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Car Wars' reporting provides actionable insight to pinpoint areas of opportunity in marketing
campaigns. Marketing Teams are able to set goals for improvement and track ongoing efforts
toward growth. Car Wars recommends Marketing Directors review and take action on the
following reports:




TRACKING LINE SUMMARY

The Tracking Line Summary
report is a top-notch inbound
volume report that helps pinpoint
your Dbest marketing sources,
glean insight into if your Sales
team is picking up direct calls from
customers, and what times of day
inbound calls are struggling to
Connect.

TRACKING LINE SUMMARY

Key Metrics

100 86 68 16

Calls—> Unique Calls—> Connected—> Appt Booked

HOURLY TOTALS

12

I

N

M connected Ml Not Connected

2PM 3PM 4PM 5PM

6AM 7AM 8AM 9AM 10AM 11AM 12PM

Connected Rate

W connected 120

M Not Connected

8/28

1PM

457 4:27

Minutes

Connected Trend

9/4

Avg Duration

9/11

Tracking Line

Summary

6PM

9/18

REVIEWED CALLS

7PM

9/25



https://www.carwars.com/platform_allies/report_viewer.cfm?pid=194
https://www.carwars.com/platform_allies/report_viewer.cfm?pid=194

Toggle between your marketing sources and Agent Line calls to best understand where calls are
most often unconnected.
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PRO TIP:

Turn on Agent Line Fallback to
ensure calls that would otherwise
hit agents’ voicemails are routed
back to the dealership to get their
questions answered!




TRACKING LINES

In order to record phone calls, Car
Wars provisions Tracking Lines for
your account. When called, phone
calls are recorded in our platform,
and if calls meet the proper
requirements, they are then sent
into your CRM. Use the Tracking
Lines tool to edit existing tracking
line setups or create new tracking
lines. Make sure to reach out to
your consultant with questions
about the line setup before making
edits.

TRACKING LINES (23)

NEW TRACKING LINE l DESIGNATE MAIN LINE

—=,

Tracking Lines

| ROUTING PROFILES |

REPLACE CALLER ID LINE | OR4

Local Business Number Reception or Guest Services

972-555-0000 972-555-1000
Web Promotion ;< SALES
214-555-0000 rings to Sales Bridge

Online Listings
214-555-1000 rings to Main Bridge

Main Line < JIVE GHOST NUMBER
214-555-2000 rings to 975-555-4000

Website Sales < SALES
214-555-3000 rings to 975-555-5000

+14695551000 < PARTS
214-555-4000 rings to 975-555-6000

CCC

o Q

8 calls in the past 45 days

2 calls in the past 45 days

9 calls in the past 45 days

30 calls in the past 45 days

11 calls in the past 45 days



https://carwars.com/platform_a/mx_numbers.cfm
https://carwars.com/platform_a/mx_numbers.cfm
https://carwars.com/platform_a/mx_numbers.cfm

DEALERSHIP CRISP

The Dealership CRISP Report is
a bird's-eye view as to how your
store is doing in each crucial phone
metric. CRISP is the acronym to
score your ability to Connect O
callers to someone who can help

them, Request the appointment
and Invite potential customers
into the dealership, Set the
appointment for a firm date and
time, and Pursue opportunities by
making outbound calls.

Dealership CRISP

& Dashboard FORD OF WILLIAMSTOWN SCORES WHAT IS CRISP?

Pursue Box

Car Wars Reports 45 8 % J \ W
Resources | | N J

Configuration TOTAL

Enterprise Reports

Search For A Call
CALL DATA

Dialer
INBOUND

Account | Dept 19

?  Support 423 283 132 75 48

OUTBOUND

75
6,615 851 403 113

215

@’ Rick Tanner
“&¥ Ford of Williamstown



https://www.carwars.com/platform_allies/report_viewer.cfm?pid=281
https://www.carwars.com/platform_allies/report_viewer.cfm?pid=281

Each time you view the CRISP report, make sure to check on the reasons why calls did not
connect and what percentage of these unconnected callers received a call back.

CALLS THAT NEVER CONNECTED

“ B 32% Reached voicemail, no message

B 29% Left a voicemail message
13% Left message with a person
13% Hung up while on hold

Il 10% Other
B 3% Declined to leave a live message

RECONNECT OPPORTUNITIES
MISSED CUSTOMERS WHO CALLED BACK MISSED CUSTOMERS WHO RECEIVED A RETURN OUTBOUND CALL
'. B 4% Received call and connected with a live conversation
I 8% Received call but didn’t connect
25 % 88% Did not receive return outbound call

CRISP BENCHMARKS

100% on all of these metrics may be unrealistic. Car Wars recommends aiming for these CRISP
benchmarks:

CONNECT REQUEST/INVITE SET PURSUE

/5% 05% 40% 100%




ENTERPRISE REPORTING

As an enterprise-level user, you will have access to more than one Car Wars account.
Additionally, you have access to Enterprise Reporting, from which you'll be able to pull
reports for all stores. Note that you can also automate these from Automated Reports
with multi-account access.

CarWars

by Call Box

8 Dashboard .
Enterprise Reports

Pursue Box

Car Wars Reports Connect
Performance
Resources

Configuration

Enterprise Reports EQQUQS(/\nwte
7 erformance

Search For A Call

Enterprise CRISP Group Summary

Set Performance Staff Performance

-H
.ﬂ

Dialer

Resources
Account | Dept

Support
E Messages & Updates Support - Tips & Tricks

&) Rick Tanner
EA’ Ford of Williamstown

You will also be able to pull calls for each of your stores from Search For a Call.

Accounts (0 selected) (AL

Q_ Account name

D Ford of Williamstown D Lexus of Williamstown
D Ford of Fredericksburg D Lexus of Fredericksburg
D Ford of Hanover D Lexus of Hanover

D Ford of Austin D Lexus of Austin

D Ford of Colorado Springs D Lexus of Colorado Springs



https://carwars.com/cx/cx_details_list_filter.cfm
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Check out Car Wars' Tips & Tricks resource
to learn more best practices and tools for
leveraging the phone.

Tips & Tricks

Need help with your account? Click on the
Support resource or contact Car Wars'
Support Team at 214-446-7867.

&

Support

Visit

Email


https://carwars.com/home/news-resources/
https://carwars.com/platform_allies/help.cfm
http://carwars.com/home/schedule
mailto:clientsuccess%40carwars.com?subject=




